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A Critical Study on Role of Gyandoot Intranet Project in E-Governance in . 2007 Media
3 M/5 Umesh Kumar Arya |Dr. Devesh Kishore
madhya Pradesh
4 M/6 TEICAT TR BT TABINAT D ATHTSTH A FeIRT | (a1 T IR A 2007 Media
Information and Communication Technology in Development :A Mr. Subata Kumar . 2008 Media
5 M/7 . Prof. B.K.Kuthiala
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19 | my21 [T R RS FrieH o T AR BT 2011 | Media
20 M/22 T TR TA | ARGIS IrCATS BT UK Pl I e e S — 2011 Media
21 | m/23 T Eﬁ e o i Siol AR 5 Rrorrae MeR 2011 | Media
2 M/24 Globalization and News media :A study of Leading Indian News Agencies Madhuri Madhok brof. B.K. Kuthiala 2012 Media

Role of Print Media in Promoting Awareness Regarding 2012 Media
23 M/25 |Environmental Issues in the City of Indore Laisamma Joseph Dr. Mahavir Singh

.(With Reference to Industrial Area of Indore)

STTLAMN feeell FRT TR BIEGHI BT Uel G qut § AT faebr<d R g41a 2012 Media
24 M/26 ST IS RTST oI qaer fheiR
59 | w7 ¥ T T 1 R 31 R s HfE g . a1 eI g 2013 | Media

ARAYQY e @ AR & TR H 0T AT o fAdT A e WRa) qen 2013 Media
25 M/28 TEgfrT B Wl 3 e o AT =TI ST RTHT ot
26 M/29 o= THABIRAT § YR °= Hfere BT NG b AT R HAR ) NN 2013 Media
27 | my3o [T B WIS, ieqite Jafire O Sin g o s oftfen e s, gfaren 2015 | Media
)8 M/31 Community Mobilization Through Sanitation Awareness Programmes Manish Pandit Dr.Pavitra Shrivastav 2015 Media
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