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COMMUNICATION RESEARCH Th | Pr | Ia | Cre/ hrs.
L | T|P
: 60 120 |20 4/4 |11 |-
Course Objectives
e To impart the the knowledge about basic concepts of Communication Research.
* To make them understand the necessity and significance of Research.
® To enhance the ability to identify the problems in Society.
e To learn about the various types of Research and Research Designs.
* To enhance student’s understanding of ethical practices.
Learning Outcomes
* Students will be able to understand basics of Communication Research.
e Students will able to apply the theoretical knowledge of Research.
* Students will be able 7o understand the problems and find out solutions
* Students will understand various zechniques of Research.
* .Students will be able 0 adhere to standard for the ethical conduct of Research.
Unit-1 ‘Wept of Research L T
Total hours- L+T+P=15hrs)
1l Origin of Research in Communication, Scientific Research 3 -
Meaning ,Nature and importance of Communication Research
(Classroom Lecture ,Discussions)
1.2 Areas of Communication Research (Source analysis, Channel 3 -
analysis, Message analysis, Audience analysis)
(Classroom Lecture ,Discussions)
1.3 Steps of Communication Research: Characteristics and Requirements, 2 1
Operational Steps for Carrying out Research
(Classroom Lecture,tutorials)
1.4 Communication Research Approaches 3 -
(Classroom Lecture ,Discussions)
1.5 esearch: Various Classifications 3 -
<li;lassroom Lecture ,Discussions)
Unit-2 | Research Design & Methodology L T
(Total hours- L+T+P=15 hrs)
2.1 Population, Literature Review 3 -
(Classroom Lecture, Discussions)
2.2 Hypotheses: Concept, Function of Hypothesis and Types, Hypothesis 3 -
Formulation, Logic of Hypothesis Testing
Variables : Independent vs Dependent variables, Extraneous
variables, Intervening variables; discrete variables and continuous
variables
(Classroom Lecture, Assignment, Discussions)
23 Research Design and its types: Meaning of Research Design, Purpose - 1
of Research Design, Criteriaof Good Research Design, Parts and
heatures of Research Design
l&Zlassroom Lecture, Assignment, Discussions)
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Data Collection sources
(Classroom Lecture, Assi gnment, Discussions)

2.5

Sampling - Meaning, population , sample size, sample frame

(Classroom Lecture, Assignment, Discussions)

Unit-3

Tools for Data Collection
(Total hours- L+T+P=15hrs)

3.1

Data collection Methods
(Classroom Lecture, Practical Exercises, Discussions)

32

Tools and techniques:Questionnaire, Schedule,
§-lassroom Lecture, Assignment, Discussions)

3.3

ools and techniques :Interview Method, Content Analysis ,Focussed

Group Studies
(Classroom Lecture, Practical Exercises, Discussions)

3.4

Tools and techniques :Observation Method, Case Study Method
(Classroom Lecture, Assignment, Discussions)

3.5

Reliability and Validity of data
(Classroom Lecture, Practical Exercises, Discussions)

Unit-4

Role of statistics and computer in Research
(Total hours- L+T+P=15hrs)

4.1

Role of Statistics in Communication Research
(Classroom Lecture ,Expert Lecture, Practical)

4.2

Significance of Computer in Research, Introduction to SPSS
(Classroom Lecture ,Expert Lecture, Practical)

43

abulation and Classification of Data
lassroom Lecture , Practical)

44

Statistics: Mean, Median, Mode
(Classroom Lecture, Practical)

4.5

Data Analysis and Interpretation:Criteria for evaluating secondary
data, Univariate Analysis, Bivariate Analysis and Multivariate
Analysis

Graphical Presentation

(Classroom Lecture, Practical)

Unit-5

Research Report Writing
(Total hours- L+T+P=15hrs)

5.1

Research Proposal: Planning, Designing

(Classroom Lecture, Practical Exercises, Discussions)

32

$/riting Project Report
lassroom Lecture, Practical Exercises, Discussions)

5.3

Executive Summary
(Classroom Lecture, Practical Exercises, Discussions)

5.4

Preparation of Indexing,Referencing Styles,Bibliography
(Classroom Lecture, Practical Exercises, Discussions)

3.5

Ethical persrpectives in Communication Research, Plagiarism
(Classroom Lecture, Discussions)
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Practical/Project/Assignments:

>

>
>
>
>

Framing innovative topics of communication research.

dentify the problems in society and proposing the solutions.
Preparing Questionnaires and interviews.
Preparing one research project on contemporary relevant topic.
Any assignment given by the concerned faculty.

Suggested Readings:
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Anderson J.A., Communication Research: Issues and Methods, New York McGraw- Hill
Berger Arthur Asa, Media Research Techniques, Sage Publications,Ned Delhi
Dayal Manoj, Media Metrics: An Introduction to Quantitative Research in Mass
Communication, Sage Publications, Delhi
Flick Uwe, An Introduction to Qualitative Research , Sage Publications, London
Kerlinger F.N., Foundations of Behavioural Research, Surjeet Publications, Delhi

Priest S.H., Doing Media Research: An Introduction, Sage Publications
Sarangi Prasant, Research Methodology, Taxman Publication Pvt. Ltd., Delhi
Wimmer Roger D. & Dominick Joseph R., Mass Media Research: An Introduction,
Wadsworth Publishing Company, USA

‘ces :
!ﬁtps://www.masterincommun ications.com/features/guide-to-cOmmunication-research-

methodologies
https://Mass-Media-Research-Roger-Wimmer/dp/143908274X
https://www.questia.com/read/1047961 18/theory-and-research-in-mass-communication-
contexts
https://us.sagepub.com/en-us/nam/introducing-communication-research/book24443 1
https://epathshala.nic.in/
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