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Abstract

This study uses a pathos-centric analytical framework to explore the emotional resonance evoked by
Domino's Pizza advertisements on Instagram. Understanding the emotional impact of textual and visual content
is critical for brands looking to increase consumer engagement and loyalty as digital marketing increasingly
uses social media platforms. The study identifies and classifies the emotional appeals used in Domino's
Instagram advertisements, evaluating their efficacy in grabbing viewers' attention and promoting favorable
brand perceptions through a methodical analysis of a representative sample of the ads. The study shows how
Domino's strategically uses Happiness, Love, Patriotism, Victory/Defeat, Affection, and Friendship to resonate
with its target audience. The results emphasize how crucial emotional appeal is to digital advertising.
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