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Instructions :

1. The question paper is divided in five units. Each unit carries an internal
choice.

2. Attempt one question from each unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4, Assume suitable data wherever necessary.

5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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e I/(Unit I)
THIFd faqom gur #t fagivae | ose foeR uxa witswl

Discuss the features of Integrated Marketing Communication.
YA/ (Or)

TiFa forom g9r | fomma &t fien | aren

Elaborate the role of advertising in Integrated Marketing Communication.

gahe II/(Unit II)
T FFET HT SEAURON FI TR HIGTI 399 METAEL HT F1 YfFw & Gkt ¥ 2

Explain the concept of Umbrella Branding. What role can IMC play in this

concept ?
3AA/(Or)
e qifswt (feafq) | o9 =1 T € ? o) fafi= el &t =men wifsu

What do you understand by Brand Positoning ? Discuss its various strategies.
313 III/(Unit ITD)

Hifean fraem & fafa= =el = wmemse ) fafv= fagram e ) fogrmet w fosrges
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Explain the steps of Media Planning ? Elaborate the characteristics of various

mediums of Advertising.
31qA/(Or)
A< YU 9 Y F THII ¥ 7 TUKR! SEvAE A hl GHIAE |

What do you understand by Event Management ? Explain the prerequisites of

Event Management.
geh13 IV/(Unit IV)
Oehe 9d qon fagom @1 gey fafeu|
Write down the correlation between Market survey and Advertisemet.
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3741/ (Or)
8. T Idia & wer fafeu
Write down the types of Advertisement Appeal.
a3 V/(Unit V)
9. T HEfSes oo wUMe® TaR Sifeg |

Develop a script for any social advertisement.
{41/ (Or)
10. =med foamoE w1 3faa 3SR YR TR SIS

Explain Out of Home Advertisement with suitable examples.
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