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SYLLABUS

MA (Mass Communication)

Two Years (Full Time)
Master Degree Programme
(2011-2012)

Offered by

MAKHANLAL CHATURVEDI RASHTRIYA PATRAKARITA EVAM SANCHAR
VISHWAVIDYALAYA, BHOPAL



SCHEME OF EXAMINATIONS

The examinations will be held annually semester wise / half yearly.

SEMESTER- ONE

Paper Paper No. and Paper Name Summative Evaluation Internal
Code Theory | Practical | ASSessment
1. Science of Human Communication 80 - 20
2. Introduction to Socio Economic Polity 80 - 20
3. Media Language : Structure, Style, Translation 30 30 20
4. Origin and Growth of Media 80 - 20
5. Basic Computer Application 30 30 20
SEMESTER- TWO
Paper Paper No. and Paper Name Summative Evaluation Internal
Code Theory | Practical | ASSessment
1. Mass Communication Process 80 - 20
2. Art & Craft of Reporting (Print Media) 50 30 20
3. Radio Programme Production 30 30 20
4. Communication for Development 30 30 20




5. Media Laws & Ethics 80 - 20
SEMESTER- THREE
Paper Paper No. and Paper Name Summative Evaluation Internal
Code Theory | Practical | ASSessment
1. Art & Craft of Editing (Print Media) 50 30 20
2. Reporting & Editing for Electronic Media 50 30 20
3. Television and Video Programme Production 50 30 20
4. Writing on Current Affairs 30 30 20
5. Media Management 80 - 20
SEMESTER- FOUR
Paper Paper No. and Paper Name Summative Evaluation Internal
Code Theory | Practical | ASsessment
1. Advertising — Principles and Practice 50 30 20
2. Corporate Communication and Public Relations 50 30 20
3. Process of Mass Communication Research 80 - 20
4. Issues oriented Writing 30 30 20
5. Cyber Communication 30 30 20







SEMESTER- ONE

Paper Name

1.

Science of Human Communication

2. Introduction to Socio Economic Polity

3. Media Language : Structure, Style, Translation
4. Origin and Growth of Media

5. Basic Computer Application




Paper - 01 : Science of Human Communication

Units Class Practical | Tutorial | Seminar | Workshop | Demo | Field | Total | Remarks
Visit | Hours
Unit-1 : Concepts
1. Characteristics of human being. 2 - - 1 - - - 3 -
2. Essential of human being to live 1 = = 1 = - - 2 =
in the society
2 - - - - - - 2 -
3. Concept of Society.
4. Essential of communication to 1 1 - - - 1 - 3 -
built the society.
5. Concept of socialization Process, 3 - - 1 - - 4 -
Factors and problems
6. Process of Communication and 3 < = = = = = 3 -
factors / Components / Elements.
Unit-2 : Communication Models
1. Definitions of communication 2 - - 1 - - - 3 -
process and its explaination.
2. Model of human communication: 1 - - - - - - 1 -
Weakness of SMR and SMCR
model.
3. Participatory model of Wilburr 1 - - - - - - 1 -
Schramm
4. Osgood model of communication 1 - - - - - - 1
5. Model of Franks Dance’s. 1 - - - - - - 1 -




6.

Concept of ‘Self’ and ‘others’ in
communication

Unit-3 : Communication Process

Introduction to Johari Window
of Joseph Looft & Harigton
Edham its definition &
Importance

Communication process from
‘Self’ and its importance

Nonverbal communication
types and importance

Mutual dependency of
Language and
communication.

Art of Listening and its
development.

Art of speaking & its
development.

7.

Art of Writing and its
development

2

Unit-4 : Factors of Communication

and Processes

1.

Non-Verbal communication

2

Audio and Visual
Communication

2

Hospitality communication :
Definition and process
factors and importance.

Concept of interpersonal
communication Functional




concept of dialogue;
Concept of relationship of
dialogue; Concept of
integrated economy of
dialogue

5. Concept of social 2
relationship, types and
process.

6. Communication of small 2
groups, process and
importance.

Unit-5 : Mass Communication Multi Dimension

1. Institutional Communication, 2
News, Process and types.

2. Communication of big 2
groups, process and
importance.

3. Mass Communication - 3
Concept, Process Types and
role

4. Mobile and Communication 1

5. Internet and Communication 1

6. Concept and process of 2
Human Communication and
“Vasudev Kutumbakam”

7. Introduction to Narad Muni’s 2
communication formula

8. Spiritual communication - 2
Concept, Process and
importance

Total Hours 64

90







Paper — 02 : Introduction to Socio Economic Polity

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours

Unit-1 : Indian Constitution : Basic Characteristics

1. Objectives and ideals, of 2 - - 1 - = - 3 -
Indian Constitution.

2. Fundamental Rights and 6 - - 1 - - - 7 -
Directive Principles of State.

3. Federal and unitary nature; 6 - - - - - - 6 -
Center-State relationship;

Civil services.

4. Election, emergency powers, 3 - - 1 - - - 4 -
amendments of constitution.

Unit-2 : Political System and Parliamentary Proceedings

1. Introduction to various 4 - - 1 - - - 5 -
political systems.

2. Parliamentary and legislative 3 - - 1 - - - 4 -
procedure in India.

3. Power and  privileges of 3 - - 1 - - - 4 -
parliament members.

4. Indian judicial system. 3 - - 1 - - - 4 -

Unit-3 : History Culture and Society

5. Characteristics of main stages 6 - - - - - - 6 -
of Indian history.

6. Basic elements of Indian 4 - - - 1 - - 5 -
culture.




7. Secularism, communalism, 3 - - - - 3
fundamentalism.
8. Aspects of various social 4 - - - - 4
concerns: poverty, gender
inequality, Child Rights &
Human Rights.
Unit-4 :Introduction to Indian and World Economy
1. Nature of Indian economy. 2 - - 1 - 3
2. Essential economic terms like 3 - - 1 - 4
Per Capita Income, Currency
Devaluation.
3. Indian agriculture: Issues and 5 - - 1 - 6
problems, Indian industry:
challenges.
4. Introduction to World 4 - - 1 - 5
Economy, the concept of
Globalization,
World Trade Organization.
Unit-5 : Current Affairs-Issues & International Scenario
1. Indian Foreign Policy 2 - - 1 - 3
2. United Nations and SAARC. 2 - - - - 2
3. Introduction to international 4 Y - 1 - 5
politics: Brief history and
current major issues.
4. Current national and 6 - - 1 - 7
international events.
Total Hours 75 - - 15 = 90




Paper - 03 : Media Lanquage: Structure, Style & Translation

Units Class Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Essentials of Media Writing
1. Characteristics of writing for 3 - - 1 - 1 - 5 -
newspapers and magazines.
2. Basics of grammer in Hindi 5 - - - - - - 5 -
and English; use of phrases
and words.
3. Basics of writing for radio. 4 - - - - - - 4 -
4. Basic writing for TV. 4 - - - - - - 4 -
Unit-2 : News & Feature Writing Skills
1. News: concepts and 2 - - - - - - 2 -
elements.
2. Writing Intros and Headline. 2 2 - - - - - 4 -
3. Writing simple News Stories. 2 2 - - - - - 4 -
4. Writing Feature Articles. 2 2 - - 1 - - 5 -
Unit-3 : Paraphrasing & Translation
1. Methods of paraphrasing, 4 - - - - - 6 -
attribution, and quoting.
2. Translating at least 5 1 - - - - - -
different news items. .
3. Translating at Ileast one 1 2 - - - - - 3 -
creative writing of about 500
words.
4. Preparing a list of at least 20 2 - - - - - - 2 -
phrases in Hindi and English
used for the same
expression.
Unit-4 : Translating Journalistic Content — 1 : Business
1. Translating at least 5 1 5 - - - - - 6 -




different news items from
business pages.

2. Translating at least 20
different headlines of
business news.

3. Translating at least one
article on business.

4. Preparing a glossary of 25
words in both the languages,
generally used for the same
expression for  business
related journalistic content.

Unit-5 : Translating Journal

istic Content - 2 : Sports

1. Translating at least 5
different news items on five
different sports.

2. Translating at least 20
headlines of sport news
items of different sport.

3. Translating a column article
of renown person on sport.

4. Preparing a glossary of 25
words in both the languages,
generally used for the same
expression for different
sports.

Total Hours

1 5
1 5
1
1

40 47

90




Paper — 04 : Origin and Growth

of Indian Media

Units Class | Practical | Tutorial | Seminar

Workshop

Demo

Field
Visit

Total
Hours

Remarks

Unit-1 : Characteristics of Pre. Independence Indian Press

1. History of ‘Bengal Gazette’ 2 - - -
and ‘Udant Marthand’.

2. Contribution of pioneer 3 - - -
journalists like Raja Ram
Mohan Rai and Bhartendu
Babu Harishchandra.

3. Role of press in freedom 5 - - -
movement.

4. Brief introduction of 6 - - 2
prominent journalists:
Lokmanya Tilak,
Mahatma Gandhi, Baburao
Vishnu Paradkar, Makhanlal
Chaturvedi, Madhav Rao
Sapre and Ganesh Shankar
Vidyarthi.

Unit-2 : Characteristics of Post Independence Regional Language

1. The regional press after 3 - - -
independence: nature and
growth; Web based Regional
newspapers.

2. Trends in post independence 6 - - -
leading Hindi language
newspapers: Nai Duniya,
Danik Bhaskar, Aaj
Cosmopolitan Hindi
newspapers and magazines:
Navbharat Times, Hidustan,
Jansatta, Hindi Outlook, Hindi
India Today.




3. Trends in post independence 6 - - -
leading non-Hindi regional
language newspapers: one
each in Malayalam, Telgu,
Tamil,

Kannada, Bengali, Marathi,
Gujarati and Assami.

4. Growth of leading Hindi News 3 - - -
Agencies Web based Regional
language newspapers.

Unit-3 : Characteristics of Post Independence English Language Press

1. The English press after 3 - - 4
independence: nature and
growth; web

based newspapers.

2. Characteristics of the Times of 3 - - -
India, Indian Express,
Hindustan
Times.

3. Characteristics of The 3 - - -
Statesman, The Hindu, The

Tribune.

4. Growth and characteristics of 3 A - 1
English language news
agencies.

Unit-4 : Brief Introduction of Radio & Television History

1. Development of Radio; public 5 - - 1
and private radio systems;
characteristics of FM and AM

Radio.

2. Brief history of television in 2 - - -
India.

3. Introduction to public and 4 - - -

private television networks;




cable industry in India.

Recommendations of various
committees for improvement
of All India Radio and
Doordarshan.

Unit-5 : Brief History of Development of Film an

d Traditio

nal Media

1.

A brief early history of silent
Indian Cinema.

2

Early talkie era in India.

Growth of different types of
films such as documentary
and feature films; parallel and
commercial cinema in India.

Traditional media;
contemporary relevance of
traditional media.

Total Hours

77

90




Paper — 05 : Basic Computer Applications

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours

Unit-1 : Computer Fundamentals

1. Definition, Generations and 2 - - - - 1 - 3 -
Basic Components of Computer

2. Introduction to Operating 2 - - - - 1 - 3 -
System (Windows 98/XP).

3. Input/output devices, Memory 2 - - - = 1 - 3 -
and other peripherals

4. Functions and features of 2 - - - - 1 - 4 -
Operating System (Accessories,
Control Panel, Desktop,
Windows Explorer).

Unit-2 : Office Automation Tools: MS Word

. Introduction to MS Office Suit. 1 - - - - 1 -

2. Introduction to Word 1 - - - 1 - 3 -
Processing.

3. MS Word interface, Tools and 3 3 - - - 3 - 9 -
Menus.

4. Document editing and 3 2 - - - 3 - 8 -
formatting, Mail Merge and
other tools.

Unit-3 : Office Automation Tools: MS Excel and MS PowerPoint

1. MS Excel Interface, Tools and 2 1 - - - 1 - 4 -
Menus.

2. Creating Spreadsheet, Use of 2 2 1 - - 2 - 7 -
functions, Charts and Graphs.

3. MS PowerPoint Interface, Tools 2 2 1 - - 1 - 6 -
and Menus.

4. Creating slides, inserting 2 1 - - 1 2 - 6 -
multimedia objects, Transition
and Custom Animation,
Delivering Presentations.




Unit-4 : Introduction to Internet

1. Brief history and services of 2 2 - - 1 5
Internet (E-mail, Video
Conferencing, Internet
Telephony. Chatting, Blogs,
Usenet).

2. Internet Protocols (FTP, HTTP, 2 1 - - 1 4
TCP/IP).

3. Websites, Portals and Search 2 1 1 - 1 5
Engines; Online newspapers/
channels / magazines.

4. Advantages and threats in 1 1 1 - 1 4
Internet Communication.

Unit-5 : Introduction to Adobe Photoshop

1. Introduction to Graphics, 2 1 - - 1 4
Colour models and modes.

2. Graphic file formats and their 2 1 - - 1 4
applications.

3. Adobe Photoshop Interface, 1 - - 1 2
Tools and Menus.

4. Working with Layers, Filters, 2 1 - 1 1 5
Masking and other tools.

Total Hours 38 20 05 02 25 90




SEMESTER- TWO

Paper Name

6.Mass Communication Process

7.Art & Craft of Reporting (Print Media)

8.Radio Programmes and Production

9.Communication for Development

10. Media Laws and Ethics




Paper — 01 : Mass Communication Process

Units Class Practical Tutorial Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Introduction and Concept
1.Social Group, Crowd, 4 - - - - 1 - 5
Folk, Mass, Public,
Audience, Reader,
Viewer, concept of
viewer, Interpretation
and difference
/discrimination.
2.Process of Group 2 1 - - 1 - - 4
Communication.
3.Concept and Functions of 4 - - - - 1 - 5
Mass Communication.
4.Models of Mass 6 - - 1 - - - 7
Communication,
Gerbner’s Model, Wilber
Schramm’s model of
Mass Communication.
Bharatmuni’s model of
Drama (Natya Shastra),
Dance Model of Frank
dance’s
Unit-2 : Effects and Model of Mass Communication
1.Sahridya and 2 1 - - - - - 3
Sadharanikaran (Tender
Hearted and
Simplification)- Concept
and Interpretation
2.Effect of Mass 8 2 - - - 1 - 11
Communication: Bullet
Theory, Action-

Reaction, Two step and

Multi Step, Uses and




Gratification Theory,
Gatekeeping,  Cultural
Sustainable Theory,
Lesswell’'s Formula of
Mass Communication,
Agenda Setting and
Media.

Unit-3 : Role of Media

1.Media: concept  and 8 -
Interpretation, Types of
Media and merits and
demerits of each media,
Convergence
management

10

2.Characteristics of 4 1
audience: structure and
Power

3.Concepts and role of 12 -
media: Dictatorship
Media, Libertarian,
social responsibility ,
Democratic media,
Dependency Theory,
Russian formation of
Media, Participatory
Media, Developmental
Media, Business Media

12

Unit-4 : Media and Mass Communication

1.Media persons: Qualities 4 -
and Skills, different
tasks, Characteristics of
an Ideal media person

2.Structure of Media in 4 -
India, Reach, impact.

3.Impact of mobile, 3 -
computer and internet
on Traditional Media

4.Role of Mass Media in 2 -




development

Unit-5 : Ethics and Alternative Media

1.Moral values and Code of 3 - - - - - 3
Ethics in Media work

2.Public Broadcasting, 2 - 1 - _ - 3
Community Media:
Need and interpretation.

3.Alternative Media, Parallel 4 - 1 - - - 5
Media and Social Media.

Total Hours 72 05 06 01 05 01 | 90




Paper — 02 : Art & Craft of Reporting (Print Media)

Units

Class

Practical

Tutorial

Seminar

Workshop

Demo

Field
Visit

Total
Hours

Remarks

Unit-1 : Reporting and Reporters /Correspondents

6.Concept of reporting and
advance reporting.

3

7.Qualities, skills and functions
of a reporter /
correspondent. Classification
of reporters.

4

8.Setup and working of news
bureaus in the national
capital, metropolitan cities
and state capitals.

9.Foreign  correspondents /
Bureaus and their functions.

10.A brief history of News
Agencies and their functions.

Unit-2 : Craft of News Writi

sources

1.Identifying news and news
value. Perspective of news.

2.Treatment of News -
Investigative, Interpretative
and Analytical approach.

3.Structuring news - Traditional
& Alternative structures.

4.Writing of various types of
Intro’s headlines.

5.News sources (Informal,
Formal, Factual,
Informative, Secret, Press
Release, Press Conference
etc.)




Unit-3 : Other than news Writing

1.Features 2 - - - 1 3
2.Articles 1 1 - - - 2
3.Reviews 1 1 - - - 2
4.Columns 1 1 - - - 2
5.Interview 2 1 - - - 3
6.Travelogue 1 1 - 2
Unit-4 : Art & Craft of Special reporting
1.Reporting of Central/State/ 4 - - - - 4
Govts. and Ministries
governments
2.Political reporting and 3 - - - - 4
covering court.
3.Reporting of Rural and 3 2 £ - - 6
Development activities.
4.Business reporting. 2 1 - - - 4
5.Art and Cultural Reporting. 2 1 - - - 4
Reporting of Crime, Accident
and Disaster.
Unit-5 : Contemporary Reporting
1.Modern Trends in Reporting 3 - - - - 4
2.Impact of Electronic Media on - - - - 4
Print reporting.
3.Human  Interest  stories, 4 1 - - -
society, Entertainment and
life style.
4.Sting Operations, Use of 4 - - - - 4
Bugging Devices, Hidden
cameras etc.
Total Hours 64 11 03 07 05 90




Paper -03: Radio Programmes and Production

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Radio Profile
1.Radio as an oral medium: 3 - - 1 - - - 4
strengths and weaknesses;
radio and Public Service
Broadcasting.
2.Radio for social change and 3 - - 2 - - - 5
development.
3.Alternative radio: community 4 - - - - - - 4
radio.
4.Radio broadcasting as 4 - 1 o - - - 5
entertainment: FM Radio and
Commercial Radio, Web
Radio.
Unit-2 : Types of Radio Programmes
1. Brief introduction to main 4 1 1 - - - - 6
categories of radio
programmes: Music- light,
classical, folk and tribal;
Spoken words - talks,
discussion, interviews, quiz,
story and poetry recitation;
documentaries and radio
magazine; drama and radio
serials: News, News Reel,
News Bulletin.
2.Audience specific programmes: 3 - 1 1 - - - 5
programmes for youth,
women, children and senior
citizens.
3.Subject specific programmes: 3 - 1 - - - - 4

rural educational, sports,




science, health and family
welfare.

4.Interactive broadcasts: Phone-
in; voice mail; morning
information, field based, radio
bridge and people’s forum.

Unit-3 : Radio Programmes Planning and Production

1.Programme planning; role of
listeners’ responses in
programme
planning; audience research
and feedback in programme
planning; Fixed-Point-Chart
Schedule of programmes and
its importance.

4

1

2.Equipment for radio production:
studio set-up, transmission
and
related technical persons.

3.Microphones: importance,
types; sound recording
machines;
sound mixers; sound
transmission over lines; radio
news gathering vehicles.

4.Programme planning and
production process.

Unit-4 : Writing for Radio

1.Basic principles of writing for
the ear; language of radio
scripts; type of scripts for
radio; five principles: spoken;
immediate; person-to-person;
heard only once, sound only.

2. Interviewing; planning and
preparation of the radio




interview; interview by

appointment; telephone
interview; live and on the
spot interview; news
conference.

3.Reporting; the basics of radio
reporting and news writing-
accuracy, balance, clarity;
coverage of functions, natural
calamities, state mourning,
ejection and war broadcast;
editing
of radio news bulletin;
production of radio news.

4.Preparing script for compering
entertainment programmes;
radio audition.

Unit-5 : Radio Production

1.To make listeners FEEL, as well
as, THINK; to ENTERTAIN’,as
well as to INFORM; making
“Audience Oriented”
programme.

2.Production elements of radio
programmes: speech,
narration,
dialogue; sound effect; music;
silence.

3.Criteria for a successful
programme - Simplicity, title
and
involvement of listeners.

4. Presentation of radio
programmes; Job of the
presenter lively
presentation; broadcast
speech-delivery, modulation
and projection of voice
culture.




Total Hours

65

90




Paper — 04 : Communication for Development

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Development and Sustainable development
5. Understanding concept, issues 2 - - - - - - 2
and sub-issues of development
and sustainable development.
6. Indicators of development and 2 - - - = - - 2
human development.
7. Debate on environment, 6 - - 2 - - - 8
consumerism and sustainable
development; gendering
development and
empowerment.
8. Brief introduction of Unicef, 5 - - 1 - - - 6
WHO, UNDP,FAO ; Millennium
Development Goals.
Unit-2 : Theories of Development
1. Modernization Theory. 2 - - 1 - - - 3
2. Dominant Paradigms. 2 - - - - - 2
3. Dependency Theory. 2 - - - - - - 2
4. Five Year Plans of India and 4 - - 2 - - - 6
development priorities.
Unit-3 : Development Communication
1.Concept of Development 6 - - 2 - - - 8
Communication and
Development
Support Communication.
2. 'Passing of a Traditional 4 - - 1 - - - 5
Society’ as interpreted by
Danial Lerner.
3. 'Communication and National 2 - - - - - - 2

Development’” approach  of
Wilbur Schramm.




4.'Diffusion of Innovation’,
approach of EM Rogers.

2

Unit-4 : Alternative Approaches to Developmen

t Communication

1.Concept of Participatory
Development Communication;
Participatory Aural
Communication Appraisal
(PRCA).

6

- 2

2. Paulo Freire Approach.

3.Case studies of Satellite
Instructional Television
Expenment (SITE), Kheda
Communication Project (KCP),
Jhabua Development
Communication Project (JDCP)
as alternative development
communication approaches.

4.Asian concepts of development
and critique of dominate
models of Development
Communication.

Unit-5 : Contemporary Issues

1.Development and role of media,
role of NGOs and people’s
movement.

4

- 1

2.Awareness campaign for
grassroot democracy -
Panchayat Raj Institutions.

3.Health Communication: family
welfare, nutrition, mother and
child survival, and AIDS
awareness, Pulse Polio
Campaign

4. Communication for water
conservation, agriculture,
education,




literacy.

Total Hours

76

14

90




Paper — 05 : Media Laws and Ethics

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1: Important Provisions and Media
1.Constitution of India; 4 - - 1 - - - 5
Fundamental Rights; Freedom
of Speech & Expression &
their limitations; Article 19 (1)
2.Directive Principles of State. 3 - - - - - - 3
3.Theory of basic structure of 4 - - - - - - 4
nation - union & states.
4.Provisions of declaring 6 - - - - - - 6
Emergency and their effects
on media; provisions for
amending the constitution.
Unit-2 : Specified Press Law (A)
1.Brief history of press laws in - - 1 - - - 4
India.
2. Contempt of courts Act- 4 - - 1 - - -
1971. Contempt of Parliament
and Legislature.
3.Relevant provisions of Indian 4 - - 2 - - - 6
Penal Code: Laws of
defamation, libel and sedition.
4. Law dealing with obscenity. 2 - - - - - - 2
Unit-3 : Specified Press Law (B)
1.0fficial Secrets Act 1923 vis-a- 4 - - 1 - - - 5




vis Right to Information Act
2005,

2. Press & Registration and
Books Act. Prevention of
Publication of Objectionable
Matter Act.

3.Working Journalist Act. Role
and functioning of Press
Council

4.Salient features of
cinematography  Act 1953,
Prasar Bharti Act.

Unit-4 : Media Laws

1.Information Technology &
Convergence Bill. Cyber Laws

2.Features of Cable Tetevision
Act.

3.Media and Public Interest
Litigation.

4.Salient features of Copyright
Act, Intellectual Property
Rights; Trade-marks Act and
Patent Act.

| h W W

N o] W W

Unit-5 : Media and Social Responsibility

1.Media’s social accountability.

2.Media & gender perspective,
media & human rights.

3.Media & caste perspective;
media & civil liberties, media
and
secular perspective.

4.Codes & guidelines suggested
by Press Council & Press
Commissions; codes for radio,
television, advertising &
public relations:




Total Hours

77

13

90




SEMESTER- THREE

Paper Name

1.Art and Craft of Editing (Print Media)

2.Reporting & Editing for Electronic Media

3.Television and Video Programme Production

4.Writing on Current Affairs

5.Media Management




Paper — 01 : Art and Craft of Editing (Print Media)

Units

Class

Practical

Tutorial

Seminar

Workshop

Demo

Field
Visit

Total
Hours

Remarks

Unit-1 : Art of Editing

1.Concept and Significance of
Editing.

2.Responsibilities and tools of a
copy editor. Use of style
sheet.

3.Understanding the publication.
Its audience, Region etc.

4. Editing symbols and
Reorganising and
restructuring of a story.

Unit-2 : News Editing

1.Art and steps of subbing.
Editing of copies of news
agencies and bureaus or
special correspondents, city
reporters and stringers etc.

2.Difference between editing of
Newspapers, Magazines and
Web Editing.

3.Editing of local papers as
pullouts.

4 .Editing of Sunday Magazine,
Special Sections and Special
supplements.

Unit-3 : Layout and Designin

1.Principles of layout designing of
contemporary newspaper.
Relationship between writing
editing and designing.




2.Planning and designing the
front page and inside pages,
designing special pages,
importance of Dummy.

3.Preparations of charts,
Diagrams, Graphs,
Illustrations and Cartoons etc.

4.Photo Editing - Selection of
Photograph, Techniques and
Procedure of cropping,
reducing and Enlarging of
Photographs. Caption and sub
caption writing, editing of
photo features, Action and
Attractive photographs.

Unit-4 : Magazine Editing

1.Writing and editing skills for
magazines.

2.New trends in Magazine
Journalism.

3.Editing for magazines- Weekly,
Fortnightly and Monthly.

4 Editing of CD_ROM & online
magazine.

NI W NN

Wl U1l W W

Unit-5 : Printing Technology

1.Brief  history of  Printing
technology.

N

N

2.Various types of Printing
presses- Hand press, Treadle,
Cylinder, Litho, Rotary, Photo
Gravure, Flexography, Offset,
Web offset, Search Printing
etc.

3.Knowledge and use of page
maker & Quark Xpress, Coral
Draw, Photoshop and Image




setter in Newspaper, Layout
Designing.

4.Colour printin_g - processing, 2 - 1 3
color separating etc.

5.Printing Paper- Types, Weight 3 3 £ 3
and measurements.

Total Hours 57 18 13 90




Paper — 02 : Reporting & Editing for Electronic Media

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1: Basics of News for Electronic Media
1. News sources for TV, radio 3 - - - - . - 3
and Web.
2. News Values: Objectivity, 3 - - 1 - - - 4
Balance and Fairness in
reporting.
3. Duties and functions of news 3 - - - - - 1 4
reporter for TV, radio and web
media.
4. Basic principles of Reporting & 3 - - - 1 - - 4
Editing for Radio, TV & Web
Media.
Unit-2: Reporting & Editing for Radio
1.Qualities of a good radio news 3 - = - - - 1 4
reporter. Structure and
functioning of a news room of
radio and FM Channels.
2.Duties and responsibilities of a 3 - - - - 1 - 4
news editor, precautions for
editing. Proof reading &
correction systems.
3.Types of radio news bulletin 4 - - - - 1 - 5
and their structures.
Principles & Techniques of
editing radio news and
preparing newscast.
4.Headline technique for radio 3 - - - - - - 3

news, Phone in programmes.

Unit-3 : Reporting for Television




1.Qualities of a good TV reporter.

2.Functioning of news channel TV
news team - role &
responsibilities.

3.Concept & Technique of live
reporting, DSNG.

3

4.Need & importance of piece to
camera and VOXPOP.

2

Unit-4 : Editing and Presentation of

1.Role and responsibilities of
video editor and Producer of
TV news.

3

2.TV newsroom working and
preparation for news cast
news selection, copy to
Anchor, Assignment board
and its salient features. Input
desk, coordination desk, and
output desk.

4

3.Types of TV news bulletin &
their structures : national,
regional, Local &  their
importance, breaking news,
news headlines, Phono, use of
graphics in TV news,.

4. Live news dispatch,
commentary-
eRole of news Anchor
eVoice modulation
eNews Packaging

Unit-5 : Web Media

1.Introduction to new media &
scope of cyber media.

2.Concept of cyber space
convergence media & digital
technology

3.Introduction to major Indian
portals, web radio and IPTV.

4.Structure of a web newsroom.




Editing, Layout and use of
pictures in web.

Total Hours

67

90




Paper — 03 : Television and Video Programme Production

Units

Class

Practical

Tutorial

Seminar

Workshop

Demo

Field
Visit

Total
Hours

Remarks

Unit-1 : Fundamentals of TV

/ Video Production

1.0verview of video production

process; Stages of video
production; pre production
preparation, post production
process.

3

. Components of video camera;

working principles of a video
camera.

[

3.Basic shots and their

composition; grammar &
glossary of TV production;
white balance, camera
movements, and camera
angles.

Lighting:-characteristics,
types, sources and tools.

3

Unit-2 : Technical Aspect of TV / Video Producti

on

5.Use of different lens: tele-photo

lens, normal lens, wide angel
lens, zoom lens. Fish eye
lens.

2

6.

Technical Aspects of
Production: Posterisation,
scroll, ripples, etc; chroma
key technique: concept,
diagram and application in
video production; Video Tape
Formats: VHS, U-matic (low &
high band ), Beta cam SP,
Digital Beta, DV-pro, mini DV,




DV, Video 8 etc.

7. Techniques of News-telecast;
techniques of outside
broadcast (special reference
to event coverage); ENG, EFP
& Multi Camera  Studio
Production.

8.0verview of the television
studio; master control room;
Audio
control room, vision mixer
panel, floor, lighting etc.

Unit-3 : Programme Production Tea

m

5.Duties & responsibilities of
director, producer and editor

6.Duties & responsibilities of
cameraperson, floor manager,
and production assistant.

7.Duties & responsibilities of
sound recordist, technical
director, set designer,
makeup person etc.

8. Scriptwriter, graphic writer;
TV personality: qualities of TV
presenter, and news
anchoring.

Unit-4 : Developing TV Script

1.Sources of idea for writing
script; research for
developing script;
writing communication
briefs/synopsis. -  Nature,
types and characteristics of
script for TV / Video;
Visualisation, images and
sound.

2. Screenplay; construction of




sequence,
storyboard.

scenes;

. Commentary writing; writing

for TV news. Script writing for
educational/development TV;
commentary / narration
writing piece to camera, voice
over.

4.TV interviews and Talk shows.

Norms for video / TV writing.

2

2

Unit-5 : Audio & Video Editin

g Techniques

1.Video editing: meaning &

significance. Process and
principles of editing.

3

2.

Types of editing - assemble
and insert editing. off- line
and on- line editing. Non-
linear editing techniques.

. Criteria for editing - picture,

narration and music.

4.

Audio mixing & editing; audio
effects;. dialogues and voice-
over, titling, graphics, and
animation.

Total Hours

61

11

01

01

09

06

90




Paper — 04 : Writing on Current Affairs

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Political Issues at National Level
1. Major debates and issues 2 - - 4 - - - 6
raised by various parties in
current session of parliament.
2. Major events and 3 - - 2 - - - 5
development in different
ministries.
3. Issues in Governance. 4 - - - - - - 4
4. Major political issues, covered 3 - - - - - - 3
in the news stories and
editorials in magazines /
Newspapers.
Unit-2 : Particular State (Self Selection and Self Study)
1. History of state, political 4 4
background.
2. Contemporary political scene. 4 4
3. Major problems of the state. 4 4
4. The economy, development 4 4
and culture of the state.
Unit-3 : Current Social Issues
9. Current issues in elementary 4 - - 2 - - - 6

and higher education ..




10. Current issues in health, AIDS 3 - 2 5
and other major disease.

11. Current issues in human 2 - 3
rights.

12. Current issues in status of 2 - 2
women.

Unit-4 : Current Issues in Economic Development

5. Economic growth. 3 - 2 5

6. Development of Infra- 3 - 2 5
structure, stock exchange and
its behavior.

7. Major economic policies. 3 - 2 5

8. Current issues related to 3 - 2 5
implementation of annual
budget..

Unit-5 : International Issues

5. Major issues and debate 4 - 1 5
raised in relations to Pakistan
and China

6. India’s Foreign Policy in 2 - 1 3
relations to US, and Russia.

7. Current issues in South Asian - 1
countries with reference to
SAARC and ASEAN.

8. United Nations, G-8, OPEC 4 L 1 5
and Middle - East Countries

Total Hours 49 - 41 920




Paper — 05 : Media Management

Units

Class

Practical

Tutorial

Seminar

Workshop

Demo

Field
Visit

Total
Hours

Remarks

Unit-1 : Introduction to Media Man

agement

1.Understanding General
Management, Finance,
Marketing, Personnel &
Production Department.

3

2.Principles of Media
Management & their
Significance.

3.Policy Formulation, Planning,
Execution & Control.

4.0rganisation theory
Delegation, Decentralization,
Motivation Leader ship &
Control, Co-ordination.
Decision Making .

5.Media as Industry &
Profession.

Unit-2 : Ownership of Media

1.0wnership patterns of Mass
Media in India & Role of
Proprietorship.

2.Private Ltd.; Public Limited
companies.

3.Individual ownership. Trust,
Cooperatives.

4 .Religious Institutions
(Societies) & Franchisees.

Unit-3 : Type of Media organization




1.Types of Media Organization : 3 -
Radio Stations, TV &
Broadcast Networks.

2.Web Based Organizations, 3 -
News paper Organization,
Publishing House.

3.Role of Business, Content 3 -
Syndicates, Media
intermediaries& Agencies.

4.Introduction of DAVP, INS, 3 -
TRP, Press Information
Bureau (PIB) Structure of
State PR department.

Unit-4 : Functional Management of Media

1.Hierarchy, functions and 3 -
organizational structure of
different Media

Organizations.

2.Management & Editorial Staff 2 -
Relationship, HR
Development.

3.Economics of Print & 2 1
Electronic Media Audience &
Readership surveys .

4.Business Legal & Financial 3 -
Aspects of Media
Management.

5.Advertising, PR & Brand 2 -
Promotions for Media
Audiences.

Unit-5 : Challenges & Growth




1.Current challenges of Media 2 - 1 - - - Y. 3
Management.

2.Growth of Entertainment 2 - - - 1 - - 3
Industry, Infotainment.

3.Process and prospects of 3 1 - - - 1 - 5
launching Media Ventures.

4.Planning & Control, Problems 3 - - 1 - - - 4
of Launching new Venture.

5.Case study of any Media 2 - - - - 1 - 3
Organization.

Total Hours 36 02 04 03 03 03 02| 90




SEMESTER- FOUR

Paper Name

1. Advertising: Principles and Practice

2.Corporate Communication & Public Relation

3.Process of Mass Communication Research

4.1ssue Oriented Writing

5.Cyber Communication




Paper — 01 : Advertising: Principles and Practice

Units

Class

Practical

Tutorial

Seminar

Workshop

Demo

Field
Visit

Total
Hours

Remarks

Unit-1 : Nature and Scope o

f Advertising

1.

Concept of  advertising;
history and development.

3

Objectives of advertising:
general and specific.

2

Role of advertising in
society; social and economic
effects of
advertising. Advertising
agencies: structure  and
functions.

Legal and ethical aspects of
advertising, Introduction and
role of professional bodies.

Unit-2 : Advertising Media,

Research and Manag

ement

1.

Characteristics of print, radio
and television and internet
as advertising media.
Outdoor media, alternative
media and tools.

3

1

Defining and developing
media plan and media
strategy; sources
of media information-reach
and frequency; media
scheduling and media buying
and media budgeting.

. Advertising campaign:

Planning and managing




advertising campaign. Role
of research in advertising;
types of research: market
research, positioning
research - pre and post-test.
research, audience research.

Brand management: Brand
positioning, definition,
concept and
evolution. Component of a
brand: brand name, trade
mark and trade character,
the label; brand image and
brand equity

Unit-3 : Creativity in Advert

ising

5.

Defining creativity: Stages in
the creative process from
concept to execution.

Advertising appeals; using
process” and theories of
persuasion and motivation .

Graphic designing,
vlsuausation. elements of
layout, principles of layout,
use of colours.

8.

TV and radio commercials.
creativity in TV commercials-
visual, music, and text.

Unit-4 : E-Ad/Commercial C

opy

Different types of copy.

Copy writing: different
process; language of copy,

WiN

N

Creative brief and writing for
different media; copy
testing.

Introduction of related
software.




Unit-5 : Case Studies on Different Aspects of Advertising

5. Creative strategy for any 2 1 1
FMCG.
6. Social advertising 2 - - 3
7. Media planning for any 3 1 -
automobile product.
8. Brand promotions activities 2 - - 3
for any FMCG product.
9. Sales promotions activities 2 - - 3

for any durable products.

Total Hours 54 9 9

90




Paper — 02 : Corporate Communication & Public Relations

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Public Relations — Concept & Process
1.What is Public Relation, 2 1 1
Importance & significance. - - - - 4
History & Development of PR
in India.
2.Process of Public Relations. 2 1
Publics of an Organization. - - - - - 3
3.PR Consultancies & 2 1 1
Department. - - - 4
4.Tools of PR: House Journal, 2 1 1
Annual Reports, News - J - - 4
Release, Speeches,
Interviews.
5.Types of PR: Public Sector, 1
Private Sector, Govt. PR, 2 - - - - - 3
Political PR, Service Sector,
NGO.
Unit-2 : PR Organisations
1.Public Relations setup &
Structure. 2 - 1 - 1 - - 4
2.News Agency, PIB, Public
Relations Organisations such 2 - - - - 1 1 4
as IPRA, PRSA, PRSI, PRCI
3.Global Public Relations.
- - 1 - - - 3
4.PR practitioners:
Responsibilities & Duties. 1 - - - 1 - 4
5.Ethics in Public Relations.
2 - 1 - - - - 3




Unit-3 : Corporate Communication - I

1.Definition, Importance &
Objectives of Corporate 3
Communication.

2. Concept of Identity & Image.

Image Building & 3
Management & Image
Communication In Factors &
Trends.

3. Corporate Identity : Policy
Planning, Core 3
Communication elements in
corporate Identity
Programme.

Unit-4 : Corporate Communication -II

1.Corporate Social Responsibility,

Corporate Citizenship. 3
2.Public Service Communication,

Social Communication. 3
3.Crisis Management &

Communication, Types of 2

Crisis, Contingency Planning.
4.Crisis Communication &

Evaluation. 2

Unit-5 : Business Communication

1.Importance & Objectives.

2
2.Correspondence, Formal &
Informal Letters. 2
3.Notices, Office Correspondence,
PR Letter, Reports, Business 3
Magazines.
4 Types of Communication :
Downward , Upward, 3

Horizontal, Written & Oral
Communication.

Total Hours 49




Paper — 03 : Process of Mass Communication Research

communication research.

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours
Unit-1 : Introduction to Social Scientific Research
5. The nature of scientific 4 - - - - - - 4
enquiry; concept and tools of
Social
Scientific Research.
6. Types of Research, Research 4 - - - - - - 4
Approaches, Research
Process.
7. Defining the research 5 - - - - - - 5
problem. literature review,
hypothesis,
Variables, research questions.
8. Research Design: 4 - 1 z - - - 5
Experimental, Quasi
Experimental, Panel
Study.
Unit-2 : Social Scientific Research Process
1. Methods of data collection 4 - - - - - - 4
Qualitative and Quantitative.
2. Sample -Sampling 4 = - - - - - 4
Techniques, Processing and
Analysing data.
3. Statistics in research- its 5 - 1 - - - - 6
Importance. Measures of
Central Tendency, Dispersion,
Co-relations, Rating Scale.
4. Software packages for data 2 1 - - - 1 - 4
analysis specially SPSS.
Unit-3 : Communication Research
1. Nature and significance of 2 - 1 1 - - - 4




Different approaches in the
mass communication
research. Types of research:
academic and applied.

Process and tools of market
and advertising research.

Qualitative and quantitative
analysis methods of
newspaper, radio, and TV
content.

Unit-4 : Media and Communication Research Approaches

1.

Media Impact Research, Public
Opinion Research, Feed-back
Research, New Media
Audience Research; Case
Study Research ,Survey
Research, Historical Research.

4

1

Readership surveys; television
audience measurement;
television rating research.

Public opinion poll, pre
election and exit poll; Stages
of action research: Formative,
Process and Summative
research.

Data Collection tools

2

2

Unit-5 : Planning Proposal and Writ

ing of Resea

rch Report

1.

Planning, preparing,
designing, & presenting a
research
proposal.

2

1




2. Writing report of research
project: drawing conclusions,

preparing bibliography,
arranging references, chapter
titles,

Indexing, graphical

presentation.

3. Writing executive summary.

4. Ethical perspectives of
communication research.

Total Hours

67

90




Paper — 04 : Issue Oriented Writing

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours

Unit-1: Political Thought (I)

1.Political ideologies; Left, 3 - - - - - - 3
Centre, and Right in the
politics.

2.1deologies and political 6 - - 2 - - - 8
thought: historical
perspectives from Me- dieval
to Modern.

3.Concept of Power, Fascism. 5 - - = - - - 5

4.Feudalism, Capitalism, 3 - - 1 - - - 4
Communism, Humanism.

Unit-2 : Political Thought - (II)

1.Neo-imperialism, Neo- 2 - - 1 - - - 3
colonialism.

2.Gandhism, Nehruvian 4 - - 1 - - - 5
Socialism.

3.Modernism and Post- 4 - - 1 - - - 5
modernism.

4. Human Rights; Terrorism. 4 - - 2 - - - 6

Unit-3 : Economic Issues

5.Economic growth, GNP, 4 - - 2 - - - 6

Inflation, Recession;




inequality and so- cial justice.

6.Issues related to poverty, and
unemployment.

7.Economic reforms,
Liberalization, Privatization.

8.Trends in Globalization.

Unit-4 : Social Issues

1.Social stratification, positive
and negative discrimination
trends in communalism.

2.Issues relating to  tribal
population: community rights,
common resources. .

3.Issues relating to displacement
and migration.

4.Issues relating to Child’s Right.

Unit-5 : Gender Issues

1.Concept of Gender; Feminism.

2.Patriarchy- Male domination
and hegemony.

3.Sexual exploitation. Sexual
harassment at work place
domestic violence.

4.Gender discrimination and
adverse sex ratio.

Total Hours

70

20

90




Paper — 05 : Cyber Communication

Units Class | Practical | Tutorial | Seminar | Workshop | Demo | Field | Total Remarks
Visit | Hours

Unit-1 : New Media in Mass Communication

5.Web as a new media of Mass 2 - - - - 1 - 3
Communication; Strengths
and weaknesses of web
media; Media convergence.

6.Information overloading, digital 2 1 - - - 1 - 4
divide, addiction, virus and
vaccines.

7.Credibility issue and research 2 - - - - 1 - 3
on Internet.

8.Laws and Ethics of Cyber 2 - = - - 1 - 3
Communication.

Unit-2 : Website Planning and Designing

1.Topic, Target visitors and 1 - - - - 1 - 2
domain name.

2.Choosing a web server/hosting 2 1 - - - 1 - 4
service.

3.Creating a layout and 2 2 1 - - 2 - 7
Navigation architecture plan.

4.Designing graphics for the web; 2 2 1 - - 3 - 8
web image types; web image
optimization.




Unit-3 : Front Page (MS Fron

t Page)

1. Interface, Tool boxes,
Panels, Menu options, Text
formatting, Navigation
Structure: Navigation bar,

Site Maps.

2. Hyperlink: Hyperlink to
internal and external files;
font effects; Hotspots:
Graphic and Text hotspot,
editing hotspots; Adding

interactivity; Forms; Frames;

3. Tables; Cascading Style
Sheet (CSS); Banner Ads;
Embedding

Multimeaia Objects.

10

Unit-4 : Content Planning and Writing for Web

1.Content planning, management
and retiring of content;
Exclusive versus generic
content.

2

2

2.Writing for web: Basic
Principles.

3. Information, news and
entertainment on web;
Impact of web journalism.




4. Web copy - editing;
presentation of content on the
web.

Unit-5 : Case Studies

1.Study of a newspaper and TV
channel on the basis of same
or modified content in their
web sites.

2.Comparative study of major
news portals on the basis of
region, language and
nationality.

3.Study of a Business/ Industry
website.

4.Study of an  Educational
Institution’s website,

Total Hours

35

23

07

02

23

90




